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Carlo Flamini

www.unioneitalianavini.it




JANA Vi

AMORIM

e cork batter since TEFD

ICON
WINE =150 € e — ) ® .. ® 9 o ®

WINE <3 €

di PSR S L UTIDRE
FECFLLEMLE

H!.r.l::;.llr'-::wuu U LTRA
PREMIUM

WINE 14-150 €

p ]
BRI A DL LT D
. THIH TEF

. ALGL AHARR

ETEE TN . ELHAE

m.r.l:;;r:-::muu Pu F’Iu LAR AEGLD CHAMPAGHL
SUPCS PREMIUM

WINE /-14 €
e L
20 — PREMIUM p S
owerseas trading companies @ WINE 5-7 £ D 2 TIAN
12 b Bkl $ELUTIG RS —
W-TELH
— B UARANE
production units T PO ) ® _ 9 ]
SPARKSE S UT Rl Dl CLASRSIC
3? . . w ADRNTED MATURD
F5C certified componies L] i Ly "::::w 33, 5%
22 u uu AtlAH Y Amarim cork stoppers market share
customers oround the world "m-kx:f‘:mm" E 3'5
(15.000 wineries] T Amarim clozures market share
RFakE 3]

Dal 1895 = UnlOne Itallana Vlnl www.unioneitalianavini.it



Global S.0.L.A. \[),
Opportunity
| N d eX Vino biologico 48.0

Vino sostenibile M 44 2
Fairtrade wine 41,3
Vino environmentally-friendly 40,9
Vino senza conservanti 39,0
Vino senza solfiti 36,9
Vino da azienda carbon-neutral 32,7
Vino a basso contenuto alcolico 31,6
Orange wine 30,6
Vino biodinamico 28,5
Vino senz'alcol 26,6
Vino vegano 25,5 W he

. . intelligence
Vegetarian wine 20,3
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Le tante facce della
sostenibilita
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| Lifestyle Wines
neozelandesi

Export verso US (mln NZD)
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Il «peso» ...
della sostenibilita

Sought to Future
Rank Market Awareness ourchase purchase Affinity Opportunity index score
Finland 35% 39% 77% 71% 52.7
Germany 39% 23% 66% 64% 47.1
Us 28% 27% 74% 68% 46.9
Portugal 34% 23% 62% 67% 46.1
Spain 35% 29% 63% 61% 45.8
Singapore 24% 35% 72% 62% 44.7
Sweden 39% 17% 60% 60% 44.2
Japan 16% 43% 60% 61% 41.6
Canada 18% 20% 70% 65% 40.3
New Zealand 24% 20% 63% 58% 39.3
Netherlands 38% 17% 50% 48% 38.6
Australia 25% 24% 56% 56% 38.4
Belgium 32% 20% 52% 49% 37.9
UK 17% 18% 63% 56% 36.1 w n e
Hong Kong 15% 28% 62% 45% 337 intelligence
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